COVER STORY

THE NEW FACES OF LUXURY

The needs of the elite are changing
and these retailers are finding ways to
meet them sy peanna TiNG

KRISTEM RADAKOVICH

Owner and Managing Director, Linus Lounge

Dallas

COMFORT 15 QUEEMN. Wt exodis luxury, savs Kristen Badakovich, &
Mo desipme and qualiny of product and combore.”™ While she carres
snme Vwrennmg high stiletres, wedges and platfonms,” shae bl
Uwionmen ape nob geang o scrifice as moch s people wed o omothe
pist. People nsal o be comfortable, They'ne nor poing o swrifce
commbort as much as they wsed to, because thaey don't have 1"
MAKE YOUR CUSTOMERS FEEL AT HOME.
Besturming hoane to the Unired Sespes affer o
Seyemr seay i England musde Radakovich,

whose store cornes product from a caval -

cadie of bromds, incloding Franzisha
Hubkener, Linda Pritcher, DAVIS by
Ruthie Daviz, Banli Zambrelli,
Bupert  Sanderson and  Gigi
Favela, longs for the wariery of
bromicls shie saw sercss the pond. =y

Tambirell

L™
Kristen Badakayich of Linus Lownge in Dallas
says comlort |5 a key component of successful
hixiery bramds.

whole focus was o brimg something else
ter the markerplace. Ther: are all the
preat brmds—Pruks, Gueci, Yves Saimt
Lauwrent —but there are soomany talenes oul there thar e, as
Aomericans, aren't expossd o, Mot everyone wanes o be wearimg
thee sume thing | locked for interesting brands that wenan'e inomy
nmrketplace.”

DOW'T BE AFRAID TO EDUCATE. “Pecpde who arem't into fashion
are much meeme e lirnsd v think stans comess from a brand or a label,”
Fadakowvich nores. For ewmtoamers whio russd a liotle fashion kneow -y,
Badakovich s quick to help, T work with a somnber of personal shop-
pers e bean known mo post pictures ot of Vg or different maga-
aimvies: b0 bl ehem figure ount thar ook, UL say things ke, “Thie male
mifloerce is definarely aroomd for Ball' or “These look grear with jeans
o i ball g, Theese are converstions | love oo have.”

RECOGMIZE GOOD TALEMT. “[ would like 1o sse mone main-
seream recognitiom of the boutigue desipraers,” says Badakovich.
There s s much talent oot there tht doesn’t necessanly have the
PR machime thar a log of the larger folks do. People don®™ alwags
know it Ir's a bar of a cart and horse syadrome, bt it depends on
[the brad’s)] philosophy, oo™ B

“Women are not going to sacrifice themselves as much
as people used to in the past. People need to be
comfortable. They're not going to sacrifice comfort as
much as they used to, because they don’t have to.”

KRISTEN RADAKONTCH, LINUS LOLINGE
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